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Competitive comparison

Find a credit card that seems like the best fit card for use by
employees of your company.

Total # of contributors: 10

Time to Complete Study: 120 Minutes

Watch Highlight Reel

“ExPrESS  VS-

Preferred experience: American Express

19 Multiple choice question (Wrap up task)

What experience did you prefer? Please explain your answer aloud. Why American ExpreSS?
“AMEX is a bit more intuitive and better at
W American Express (8) explaining what the credit card is about though

Mastercard (2 ; i ioni
Wi Mastercard () less visually appealing. The Compare option is

definitely a must if searching.”

Why Mastercard?
“I really like the detail being readily available up
front (or with the show more drop down).”

# of contributors preferred AMEX: 2 i—°! I Watch the video of all responses
# of contributors preferred Mastercard: 8 -

AEA)EFB é%"«‘_.—,'g VS. Master€ard

What’s working well

« Side by side comparison of cards « Amount of details makes Mastercard seem

- Explanation of travel benefits trustworthy

« Many details displayed but not « Ability to toggle to card benefits
overwhelming « Up front details for each card

Recommendations for improvement

- Allow a sort/filter options for rewards « Simplify the content, perhaps using lists

- Create a list based comparison with check « Improve the visual appeal with images
marks for features « Add a “click and compare” button to

- Display more details up front for each card compare 2-3 cards.

« Improve the visual appeal with images

Perception of each experience

33/100 64/100

Overall Overall
Confidence in (completing activity) 94 Confidence in (completing activity) 79
Ease of Use 89 Ease of Use 61
Visual Appeal 83 Visual Appeal 61
Satisfaction 87 Satisfaction 56

How people felt about it
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X What happened
Time to complete: 5:16 Time to complete: 4:27
# of screens: 5 # of screens: 5
# of interactions 17 # of interactions 24

Contributors
 interacted the most with screen
O Travel & Airline Credit Cards | ..

Contributors Contributors spent O Credit Cards - Compare & Ap...
 interacted the most with screen & the most time on screen screen had the greatest number of
O Credit Cards - Compare & Ap... O Credit Cards - Compare & Ap... @positive moments

Paths. Intent Q_ Search URLS, page titles, sentiment and intents

Sentiment @ 60 positive moments I 551
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https://app.usertesting.com/h/wsg3RWeQkSyNeXwFo5q5?shared_via=link&share_id=ULVTqordP8
https://app.usertesting.com/h/xaU4MwKvQyYx7af3FH-z?shared_via=link&share_id=xRtvYapgZy

