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How (and why) to test
content with your users

Lori Sanders
Principal Content Designer, Salesforce
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|
You're testing
C O n t e n t a n y W ay This purchase qualifies for 20% off with promo code ECI20. Just hit Apply!

‘ Continue without Promo ‘ Apply Promo & Check Out

Even when you’re not explicitly trying to test the
content in your design, you’re testing it.

* Do the words guide the user to do the thing, or do I = |

they get in the way? N !
Invoice Preview
 |s playful language received as delightful or
lr“tatmg? Salesforce Starter $3000.00
. i ) ] We're.put.ting your q!.lote together... Annual Subscri Dﬂﬂﬁ
* Do button labels drive the right actions, or derail? This might take 2 iteral mintte. 10 users Edit

Annual Subtotal $3000.00

Promo Code See All

Why test content?

THNKYOU30 Apply Promo

« Words matter! The wrong words are distracting. Enter a valid prom

« Find out if users can complete the task. | Est. Annual Total © $3000.00

« Discover if users get hung up on a word or phrase.
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1] Days left in trial Buy Now

Sales Engagement Einstein Forecasting
Close deals faster with guided Build a smarter pipeline and
selling and Al-powered insights. bring visibility to your forecasts.

< Configure ) ( Set Up )

@ Einstein Conversation Insights $45.00/mo
Quantity Owned: 0
Remove O 3 0
[ ECIZ20 J ‘ Apply ‘
@ Einstein Conversation Insights $45.00/mo
Chuantity Owned: 0
Remove @ 3 O
ECI20 ‘[ Apply Promo

B8 oays eftintria Ready to Buy

How we tested
action buttons

Configure or Set Up? Buy Now or Ready to Buy?

e How we avoided order bias

» Keeping it action/task-focused rather than preference

« The gold is in the talk track




Testing a content flow: promo codes

Watch how users interact with the
language you use:

« Repetition was seen as
reassuring, not annoying

* Problem-solving reminders were
seen as helpful, and improved the
experience

« How one word can make all the
difference on a button

-

- Your Account

Q,

woices Product Catalog

Your Account
Products

Shop Available Products

on't see what you're looking for? Try choosing a different contract

®

Sales & Service Cloud -
Enterprise Edition

$100

®

Commerce Cloud

Get the real-time insights you need to personal

CUSIOMET Expe

$25

Additional products are available on our website




Your Account X
Cart ’
{ @ Einstein Conversation Insights $45:06fme $36.00/mo
Quantity Owned: 0 ,
Remove @ 3 O
° 20% off promo was applied! T
5 PR w
o
@) Data Storage (500 MB) ‘ $100.00/mo
Quantity Owned: O ¢ "_ . i
Remove ‘ @ 0 &
™

Empty Cart Check Out
y | :

Celebration
moments

Integrating images and words to spark delight

« Minimalist approach

« Ending with positive sentiment after a difficult task

e Choosing the right tone




What role

does content
play In creating
personalized
user
experiences?
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https://www.pexels.com/photo/close-up-shot-of-a-person-using-a-laptop-on-wooden-surface-6407762/

How are you
approaching
Integrating
content and
research?

]



https://www.pexels.com/photo/office-team-having-a-meeting-in-the-room-6914053/

What do you
see on the
horizon for
creating

the right
experiences?

]


https://www.pexels.com/photo/white-notebook-and-yellow-pencil-45718/

Thank you!

. iillan
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